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Goals of the Unit

Introduct�on how to use med�a analys�s and
content creat�on �n language educat�on
How to do med�a analyses
Strateg�es for us�ng soc�al med�a �n the language
learn�ng
Us�ng soc�al med�a �n Classroom-Act�v�t�es



.
Soc�ety changes, but some of �ts fundamentals do not.

Among these fundamentals �s the freedom to express our
�deas, to read, to l�sten, to wr�te and to produce

�nformat�on and commun�cate w�th others. The ab�l�ty to
speak, read, wr�te and commun�cate �s a human r�ght. In
21st century, soc�et�es dr�ven by med�a and technology,
th�s bas�c human r�ght can be extended to the ab�l�ty to

effect�vely engaged w�th �nformat�on and med�a content
 

 

Introduction



How can media be used to improve
teaching and learning?

Med�a can be a powerful way to enchance student learn�ng. Instead of always relay�ng
on lectures, you can use pr�nt, aud�o, v�sual med�a, such as books, v�deos, aud�o,

telev�s�on, CDs, DVDs or short f�lms to hold your students' attent�on and help them to
reta�n �nformat�on.

In fact, there are thousands of Engl�sh language channels on soc�al med�a s�tes
l�ke Facebook, Tw�tter, Instagram and YouTube. They offer lots of ways to read �n
Engl�sh, watch v�deos and even �nteract w�th other Engl�sh speakers and learners.



What are benefits of using
media in teaching and learning?

Popular med�a (f�lms, YouTube, mus�c, Podcasts,
Blogs, etc.) are fam�l�ar med�um to students that

helps ga�n attent�on and ma�nta�n student
�nterest �n the theor�es and concepts under

d�scuss�on. Students can see the theor�es and
concepts �n act�on.



What is an example of digital
media used by teachers in teaching

and learning activities?
V�deo cl�ps, educat�onal games and v�rtual

s�mulat�ons are just  a few of examples of technology
resources you can use to engage and educate �n the

classroom...



Using digital media and content creation
strategues in language education.

 



Content creat�on �s the process of �dent�fy�ng a new top�c you want to wr�te about, dec�d�ng wh�ch form you want
the content to take, formal�z�ng your strategy (keyword or otherw�se), and then actually produc�ng �t.

"The exam�nat�on, �nterpretat�on and cr�t�que of both- the mater�al content of the channels of med�a of
commun�cat�on and the structure, compos�t�on and operat�ons of corporat�ons that e�ther own or control those med�a.

Med�a, �n th�s sense, refers to what used to be called the mass med�a, the means of commun�cat�on of �nformat�on to
large numbers of people – telev�s�on, rad�o and newspapers. It now encompasses mult�med�a, the electron�c networks

of commun�cat�on made ava�lable by the Internet."

Media analyses

Content creation



Newspaper art�cles
Books

Ema�l cha�ns
Telev�s�on shows

Advert�s

1. Text
The text �s the th�ng you look at wh�le conduct�ng your analys�s. Neuman  descr�bes a text as:
“anyth�ng wr�tten, v�sual, or spoken that serves as a med�um for commun�cat�on”. Usually we

try to look at a w�de range of texts w�th�n a def�ned per�od of t�me. Th�s helps �ncrease the
val�d�ty of the analys�s. Texts can be:

• Newspaper art�cles

• Books

• Ema�l cha�ns• Telev�s�on shows • Advert�sements

• Mov�es

YouTube v�deos Blogs Podcasts

etc.

Med�a content analys�s can be conducted �n mult�ple ways. But, med�a analys�s
has two core elements that must always be looked at systemat�cally: the text and

�ts content.
 



The content �s the ‘stuff’ that you analyze w�th�n the text. Neuman def�nes content as “words, mean�ngs,
p�ctures, symbols, �deas, themes, or any message that can be commun�cated.” To analyze th�s content,

we m�ght count the amount of pos�t�ve versus negat�ve statements about someone, how a camera
frames someone as powerful or weak, the amount of t�me someone �s g�ven to speak, and so forth.

Generally, content can be broken down �nto four categor�es:

 Wr�tten: words, sentences, paragraphs, etc.
Son�c / Aud�ble: spoken words, mus�c, sound effects, etc.

V�sual: Images, p�ctures, color schemes, camera angles, fac�al
express�ons, etc.

Mot�ve: The pace at wh�ch th�ngs move, the d�rect�on they move, etc.
 

2. Content



Who? Look at the media channel doing the
communication. Are they respectable? Are

they historically biased? Do they follow
journalistic ethics? Who funds them?

 

Says What? Look at what is being said. How
does it frame the issue?

 

With what Effect? Has the media had an
impact on politics, public discourse, the

growth of certain movements, or the
increased sale of certain products?

 

In which channel? Is it television, blogs,
podcasts, etc.? How does the channel/
medium impact the messages being

communicated?

Laswell’s Method

To whom? Look at who the target audience
is. What this say about why the message is

framed the way it is?



L�st all of the med�a outlets �n your
area. Include newspapers, news
webs�tes, rad�o stat�ons, telev�s�on
news shows, and any other med�a
outlets you want to �nclude. Depend�ng
on the story you hope to share and �ts
scope, you may also extend your search
to �nclude statew�de and nat�onal
med�a outlets

Strategies how to do a media
analyses



Make a l�st of search terms based on your top�c. Ident�fy the
key terms that w�ll help you to gather art�cles perta�n�ng to

your top�c. Th�s w�ll help to streaml�ne your research by
g�v�ng you terms that you can plug �nto each of the med�a

channels you dec�de to �nvest�gate.

Collect news stor�es from
research databases from the last

6 months. 

Separate the stor�es �nto
categor�es and el�m�nate

�rrelevant data. 



Read the art�cles and underl�ne or take notes. 

Answer quest�ons about the art�cles you read. 

Summar�ze what you have learned. 

Ident�fy ways th�s may help you to �ntroduce your own story. 



 Compose the execut�ve summary to �ntroduce your analys�s. 

Descr�be your methodology. 

Evaluate the top�c to determ�ne how the �ssue �s be�ng covered. 

Prov�de the spokesperson analys�s

G�ve readers your conclus�ons and recommendat�ons



These days, the best educators
are embracing social media’s

role in the classroom. But if you
feel overwhelmed by the

possibilities, you’re in the right
place.

 



What is content
creation?

Content creat�on �s the process of �dent�fy�ng a new
top�c you want to wr�te about, dec�d�ng wh�ch form you
want the content to take, formal�z�ng your strategy and

then actually produc�ng �t.
Because content can take many forms—blog posts,

v�deos, eBooks, Tweets, �nfograph�cs, and advert�sements
to name a few—the content creat�on process �s nuanced

and not always as s�mple as �t m�ght seem. 



Strategies for using social media in
the language learning



How can social media be used in
education?

Social media has endless opportunities for
educators. As a tool, it can help students improve

digital literacy and critical thinking skills. It can also
help promote your class, your institution, and

yourself.
 



Connect students with resources from
experts around the world

Facilitate communication and
collaboration between classmates

Provide a platform for sharing
information and ideas

Social media can:

 



7. Don’t be afra�d to sell 

1.Ask your teacher �deas

2. Run soc�al med�a compet�t�ons

3. Keep your f�nger on the pulse 

4. Use Canva for �mages

5. Adapt your content to the soc�al channel 

6. Get your camera out 

Seven ways to
create content
for your social

media
channels



 
To create content that’s of value to language learners, call on the experts – your

language teachers! Ask them about the�r most popular resources or act�v�t�es – �s
there a way you can repurpose them for soc�al med�a? Short puzzles, grammar

qu�z quest�ons and �nterest�ng language facts are all good cand�dates for soc�al
med�a posts. If students are engag�ng w�th the mater�al �n a classroom, there’s a

good chance they’ll f�nd �t engag�ng onl�ne. 

Ask your
teacher ideas!



Run social media
competitions

 
Th�s �s a fun way of �nvolv�ng your current students. Ask them to share a photo of the�r class, or an answer

from the�r homework, or the�r favour�te th�ng about learn�ng Engl�sh at your school. The pr�ze can be
someth�ng small, l�ke a textbook or a d�ct�onary – the �mportant th�ng �s gett�ng them engaged w�th your

soc�al med�a presence. Just remember to follow the terms and cond�t�ons of the soc�al med�a platform and
have clear rules stated on your webs�te. 



Keep your finger on
the pulse 

 
T�mely and relevant content �s useful for learners. Current affa�rs are a good source of �nsp�rat�on. Use whatever

�s go�ng on – locally, nat�onally or �nternat�onally �f you th�nk �t m�ght �nterest learners. But unless �t’s part of
your curr�culum, m�ss�on or brand �dent�ty, �t’s always best to err on the s�de of caut�on. For example, �f �t’s an

elect�on year �n your country, share pol�t�cal �d�oms, rather than pol�t�cal op�n�ons!



Use Canva for images
 

When you’re shar�ng qu�z quest�ons or vocabulary, �t w�ll look much sharper to create an �mage, rather than just
typ�ng a status update. You can use a bas�c Canva account for free. If you create and reuse a template, the t�me

that you’ll �nvest w�ll be m�n�mal for a much more profess�onal result. 



Adapt your content to the social
channel 

You don’t have to come up w�th a d�fferent post for Tw�tter, Facebook, L�nked�n and Instagram. Instead, th�nk
about the ways you can tweak one post,  depend�ng on where you’re shar�ng �t. An Instagram post w�ll be more

v�sual. A Facebook post can be more text-heavy. A tweet has to be short and sweet…you get the �dea. 



Get your camera out 
 

Soc�al med�a offers you a great opportun�ty to g�ve potent�al students an �ns�ght �nto what �t’s l�ke to study at
your school. Share photographs and v�deos of classroom moments. Show group act�v�t�es, snap your teachers �n

act�on, take photos of day to day moments around the school. It’s a great way of add�ng warmth and authent�c�ty
to your soc�al med�a presence. 



Don’t be afraid to sell 
 

It’s good to apply the rule of th�rds �n soc�al med�a. You want roughly ⅓ of your posts to offer someth�ng of value
to your cl�ents, such as language posts. Then, ⅓ of your posts should share resources or art�cles from other

members of the commun�ty (but not your d�rect compet�tors, obv�ously!) Th�s leaves the f�nal ⅓ wh�ch promote
your school. So don’t be afra�d to sell! Tell your aud�ence about offers you’re do�ng, or courses that you’re

start�ng. If you’re shar�ng lots of other useful content, they won’t be put off. 



How to Use Social Media
in Class?

 



Blogs
 

The most popular and accepted form of soc�al med�a �n the classroom �s blogs. They’re a great place for students
to pract�ce what they’re learn�ng and express themselves �n a low-pressure env�ronment.



You can use them �n the follow�ng ways:

1)    Bu�ld�ng a class blog, where students can take �t �n turns to wr�te posts on top�cs of �nterest. Other students
can then add comments. The teacher w�ll probably need to moderate, as comment threads can somet�mes

become heated and �f you are represent�ng an educat�onal �nst�tut�on, th�s could become a tr�cky �ssue.

2)    Creat�ng lessons based on blogs. I once dev�sed a read�ng task tak�ng four types of blog- one academ�c, one
on the l�fe of an ambulance dr�ver, one personal blog and another on current affa�rs. I had students sk�m read

each blog and answer themat�c quest�ons. They then exchanged the�r op�n�ons on each blog and dec�ded wh�ch
one seemed most �nterest�ng. We then had a language analys�s task, w�th samples of text from each blog.

Students exam�ned d�fferences �n style (�.e. formal�ty), lex�s and tone, before focus�ng on the personal blog,
wh�ch used more colloqu�al language. After a match�ng task where some key phrases were �dent�f�ed, students

were set the task of wr�t�ng a blog entry on someth�ng they had done that week.

3)    Hav�ng students start the�r own blogs. For th�s to work, they w�ll probably need support, as blogg�ng �s a
hab�t that has to be kept up cons�stently and �t takes t�me to get good at �t. Teachers can do th�s by exam�n�ng the

d�scourse features of personal blogs and produc�ng a structured lesson that enables learners to m�m�c these
features �n the�r own wr�t�ng.



Facebook - Groups
Assum�ng all of your students have an ex�st�ng Facebook account, create a grup page w�th all of your students! By
hav�ng one central locat�on, students can post quest�ons about homework, op�n�ons on a class read�ng, and share
concerns about the class �n a way that they may not feel comfortable �n other sett�ngs. Hav�ng a group page such
as th�s w�ll �ncrease student feel�ngs of ownersh�p �n the class and w�ll g�ve students the opportun�ty to help each
other out. As a teacher, you can use the group page to rem�nd students of upcom�ng ass�gnments, share l�nks to

helpful webs�tes, upload documents, and help answer any quest�ons that your students can’t answer. S�nce most
of our classroom �s onl�ne, hav�ng one place to �ntegrate webs�tes, documents, and feedback w�ll help students

develop these �ntegrat�on sk�lls and th�nk about th�ngs from mult�ple perspect�ves.



Twitter
 Tw�tter, the webs�te where people share �deas us�ng only 160 characters, can have a very pos�t�ve effect �n the

classroom. Students can use th�s s�te to share the�r op�n�ons about top�cs �n the classroom and start a d�scuss�on.
They can share p�ctures to further emphas�ze the�r �deas as well as read updates from celebr�t�es. W�th each
message restr�cted to 160 characters, students w�ll be more �ncl�ned to read more as there �s no �nt�m�dat�ng

block of text; just a short l�ne to be comprehended. The character l�m�t also encourages succ�nct and clear wr�t�ng
for our students.



Some �deas for us�ng Tw�tter �n a course:
1)    Tw�tter warmer: Focus on a Tw�tter feed from a news source such as the BBC or CNN. In small groups, learners
can read one tweet and try to pred�ct the broader deta�ls of the story. They can then exchange �deas w�th another

group before check�ng fuller deta�ls onl�ne.
 

2)    Tw�tter search act�v�ty: Tw�tter has a powerful search tool that allows users to look for spec�f�c search �tems �n
the ‘tw�ttersphere’. Learners can be g�ven an �tem of new vocabulary, for example, and search for authent�c

examples of use �n real t�me. They can then der�ve the mean�ng from context (w�th appropr�ate support from the
teacher).

 
3)    Pract�ce of short forms- the conc�se nature of Tw�tter lends �tself to th�s

 
4)    Pract�ce of the present cont�nuous- the �mmed�acy of Tw�tter suggests the present cont�nuous, e.g. ‘wr�t�ng

an art�cle on soc�al med�a �n the EFL classroom’



Most recommended ways to
use social media to learn

languages.
 



Use the 'Translate' Feature
on Facebook

 Most of us do the major�ty of our da�ly read�ng on Facebook. Although the platform �s not full of l�terary
masterp�eces, �t �s qu�te helpful. By read�ng a fore�gn language on Facebook, you w�ll be exposed to slang,

common grammat�cal errors, and m�sspell�ngs. Th�s w�ll force your bra�n to work extra hard because you w�ll
have to �nfer context, try to understand cultural cues you may be m�ss�ng, and work out how to understand the

way people talk and type. You can set "[your target language]" as your off�c�al language on Facebook and use the
"Translate th�s message" feature. It can help you qu�ckly learn the ment�oned sentences' mean�ng. However,

computer translat�on does very poorly w�th slang and abbrev�at�ons — you w�ll see that mach�ne learn�ng �s no
subst�tute for learn�ng a language yourself.



Listen to Music
 

Fore�gn-language mus�c has never been more access�ble to us than �t �s today. Spot�fy, YouTube and Netfl�x are
global bus�nesses used by plenty of people across the globe.

On these platforms, you can f�nd someth�ng �n the des�red language you l�ke the sound of, even �f you cannot
understand the lyr�cs. Then go through the lyr�cs onl�ne, �n the or�g�nal language. You can take the help

of Google Translate or language d�ct�onar�es to try and f�gure out the mean�ng of the song.
Also, �f you l�sten to �t on YouTube, you can often f�nd these songs subt�tled �n Engl�sh. The translat�ons may not

be proper but w�ll help you get the g�st and, of course, understand the language to some extent.



Interact with People
 

Learn�ng to read a new language �s great, but to truly master �t, you must also speak �t. Attempt�ng to talk, l�sten,
and converse �n a new language �s cr�t�cal to learn�ng.

If you are not go�ng to �nteract or talk to people speak�ng the same fore�gn language you w�sh to learn, you w�ll
not master the language. If you do not �nteract, you w�ll need to speak �t at home — even �f �t makes you

uncomfortable. Otherw�se, you w�ll plateau, and your language w�ll forever rema�n at a theoret�cal level.



Become Follower
 

The best way to beg�n your language learn�ng v�a soc�al networks �s to follow several accounts posted �n your
target language. It would be helpful to start by th�nk�ng about an object�ve. For example, �f you want to learn

food vocabulary, you can follow a cook�ng account. Whether you are �nterested �n sport, travel, memes, the
bas�cs of the general language or any other top�c, there �s an account for th�s. In add�t�on, �f you follow these

accounts, they w�ll start to appear �n your d�et, so you can add a l�ttle language pract�ce �nto your da�ly schedule.



Make Boards on Pinterest
 

P�nterest can be a benef�c�al tool for language learners. The platform allows you to organ�ze boards by keep�ng
�deas and �nformat�on (l�ke vocabulary games and grammar rules) read�ly access�ble, allow�ng you to reference �t

as needed, whether dur�ng an actual lesson or wh�le you are plann�ng to learn yourself. The platform's v�sual
nature may be eff�c�ent for those ch�ldren who learn best when they have seen �mages t�ed to words. P�nterest �s

burst�ng w�th creat�ve �deas shared by language teachers and experts who have successfully taught fore�gn
languages at home, �deas we can all take advantage of!



Join Social Media Groups
 

On soc�al med�a network�ng s�tes, groups are a ub�qu�tous feature. They enable you to connect and network w�th
l�ke-m�nded people and �nteract w�th them and let you learn new th�ngs, l�ke languages, vocabulary and

knowledge about many th�ngs.



Blogs have become an �ncreas�ngly popular med�um for content creat�on and are read by students worldw�de.
Th�s �s because educat�onal blogs can be eas�ly l�nked back to classroom groups, mak�ng �t eas�er to qu�ckly

del�ver knowledge and learn second languages. There are several platforms that you can use to learn languages.

Join Blogs as Discussion
Forums

 



Interact through games and apps
 Some of the most popular games and apps are not specifically designed to

be ‘education’ apps. But innovative teachers are taking advantage and
finding ways to use these technologies for learning.

One example is Minecraft, a massive game, which now has a huge
community of educators using it for real learning. Language learning

teachers are getting learners to collaborate and communicate in English to
build their own worlds.



Conclus�on
Teachers must be aware that wh�le �t’s easy and exc�t�ng to put your thoughts all over the web, you must be

aware of the law �n the country you are work�ng �n. You must also be part�cularly careful �f you’re work�ng w�th
m�nors and ensure that no sens�t�ve �nformat�on �s revealed onl�ne. Rem�nd your learners never to share

addresses or locat�on spec�f�c contact deta�ls w�th people onl�ne who they don’t know. You can help protect them
by mak�ng blogs password protected, protect�ng Tw�tter updates and creat�ng h�dden prof�les on Facebook.

 
You should also check terms of use and pr�vacy statements to make sure you know what the owners of the s�tes
are do�ng w�th any �nformat�on they collect and to check that the serv�ces are su�table for the age group of your

class ( Many don’t allow users below the age of 13)
Above all, soc�al med�a �s a very hot area of commun�cat�on w�th�n young people’s l�ves at the moment, so �t

makes sense for language teachers to get �nvolved. Have fun!
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